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CONTACT LENSES

Potter R., alu Pal Sh., Stiegemeier M. J.

Avoiding the soft multifocal failure
3
Forget what you know about soft multifocals; newer designs and brushing up on the basics make it easy to succeed.
Keywords: fitting guides, monovision, multifocal soft contact lenses, presbyopia, troubleshooting

Cox S., Nichols J.

The many uses of daily disposable contact lenses
8
The increased prescribing of daily disposable contact lenses has been observed over the last few years. The contact lens industry has responded to the increased demand by continuously expanding parameters and introducing new products to this contact lens modality. Here, we aim to review some unique features and occasions to use daily disposable contact lenses. 
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POINT OF VIEW

Sivak J.

The myopia epidemic today
12
The article presents an overview of long-term, sesquicentennial history of studying the etiology of myopia and its prevention methods. The brief results of recent clinical studies that talk about the rise of the epidemic of myopia in the population of different continents are presented.
Keywords: epidemic, myopia, myopia control, myopia development 

SPECTACLES AND OPHTHALMIC LENSES

Shcherbakova O. A.

High-definition lenses
15
The human vision is the most important analyzer for cognition of the surrounding world. The quality of life depends on the acuteness and clearness of vision, so it is important to achieve maximum visual acuity. Free form or digitally surfaced lenses sometimes called the high definition lenses because they can provide patients with superior vision.
Keywords: Free Form technology, higher order aberrations, ophthalmic lenses, wave front technology
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Pult H.

Meibography in clinical practice
19
Due to advances in meibography in clinical practice, it is now easier to diagnose Meibomian Gland Dysfunction (MGD). The technology is now capable of efficiently assessing meibomian gland morphology, meibomian gland changes and the diagnoses of MGD. Dr. Heiko Pult describes the development of meibography and now it benefits research and clinical practice. 
Keywords: lipid layer, meibomian glands, meibography, osmolarity, tear film
HiscoxR., Chisholm C.

Corneal topography
24
Corneal topographers are gaining popularity as a valuable addition to the consulting room. This article considers the clinical applications of the instruments, how to interpret the data they capture, and their use in the timely detection of keratoconus.
Keywords: cornea, cross-linking, keraconus, Placido rings, topography 

NEW O. D.
Johnson I.
Lifestyle in optometric practice 
29
Eye care professionals are in an excellent position to offer clear and up to date advice about health and lifestyle which will have an impact on future eye health. Iain Johnson discusses the importance of such advice and focuses on four areas where key messages need to be given.
Keywords: diet, obesity, smoking, exercise, optometry

ECONOMY AND OPTOMETRY

Samoilenko I. S.

Specification of customer needs formula
35
The article examines the questions of wording of optic shop customer needs and the factor effecting its forming. The point of the basic customer needs is defined which results in visiting optic shop in the hierarchical arrangement of the key needs of A. Maslow. The problem ambiguousness of this hierarchical arrangement simplified wording is also examined. As a result of the work the specification of the particular cases of wording of optical shop customer is given according to the customer needs formula. The formula is based on the application of the significant for customer demand factors to the market. The suggested formula has practical importance for making key business decisions such as market segmentation, optical shop positioning and raft of strategies development for business.
Keywords: communications strategy, customer questionnaire, market analysis, market segmentation, Optical shop customer needs, optical shop positioning, product stewardship, value offer, virtual economy 

EDUCATION
X Anniversary international conference on contact lenses
40
On April 9–10, 2016 Moscow hosted the X Anniversary international conference on the contact lenses, held within the framework of the program Eye Health Adviser by Johnson & Johnson Vision Care. The event was held in the hotel “Radisson Royal Moscow”.
