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CONTACT LENSES
Levchenko Yu. S.

Effectiveness of hilafilcon B and nesofilcon A daily disposable lenses by silicone hydrogel contact lens wearers with dry eye syndrome
4
The article presents an assessment of clinical signs of dry eye syndrome among silicone hydrogel planned replacement contact lens patients and the dynamics during the transition to hydrogel daily disposable contact lenses.
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Danilov P. A., Novikov S. A.

Therapeutic contact lenses: applications and new use possibilities
13
The authors propose a literature review sources on possible use of soft contact lenses for therapeutic purposes. Set out a brief history of the use of contact lenses in an eye prolonged dosage forms, improved materials and designs of contact lenses, indications for use, classification and ordering of questions, prospects of development of this direction in Ophthalmology and related fields of medical science.
Keywords: the delivery of drugs, the scope of the new technology, therapeutic soft contact lens

Pruitt J., Bauman E.

The development of Dailies Total 1 water gradient contact lenses
23
Alcon R&D scientists, developers of delefilcon A, the first water-gradient contact lens polymer, talk about  history of its creation and main features of Dailies Total 1 contact lenses.
Keywords: contact lens comfort, delefilcon A, lubricity, oxygen transmission, water gradient, water gradient contact lenses
SPECTACLES AND OPHTHALMIC LENSES

Shcherbakova O. A.

What lenses are impact resistant?
29
The main task of eye care professionals is to help their patients to see well. It’s important to remember that recommending the lenses made of impact-resistant materials, we can also protect the wearer contributing to proper eye health.
Keywords: impact resistance, lenses, polycardonate, Tribrid, Trivex
NEW O. D.
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Visual acuity – more than meets the eye?
33
This article considers the limitations of the commonly used methods for measuring visual acuity, and explores the developments in the field to address these issues.
Keywords: detection threshold, letter, measurement, optotype, recognition threshold, vision acuity 

ECONOMY AND OPTOMETRY

Samoilenko I. A.

Naming strategies of the optical market brands
41
The article covers the theoretical aspects of brands naming strategies development, the influence of the brand-name on its informational competitive ability and competitive advantage of the brand’s right holder-enterprise. At that the brand is examined as a valuable active of the enterprise as well as of the optical company. Brand naming strategies of the optical market are analyzed and the relation between brands naming strategies and the brand strategy at large is determined. 
Keywords: brand names development, brand perception, brand strategies, informational competitive advantage, naming, naming strategies, naming technologies, optical market brands naming, 
